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WHY PAYMENT 
PROCESSING IS AN 
INTEGRAL PART OF 
ECOMMERCE 



While online shopping may seem as easy as 
click and buy, there are a number of variables 
that ultimately factor into the e-commerce 
experience. This is something digitally focused 
merchants are increasingly realizing, as the 
trend of e-commerce matures overall. 
Consumers demand more of online businesses 
they interact with (lower prices, bigger 
selections, free shipping), as well as of their 
shopping experiences.

Serving online buyers a frictionless path to 
purchase-making is priority for any e-commerce 
business, but actually making good on that 
desire can be a serious challenge. The online 
customer experience is multifaceted, and one 
touch point that matters more than most 
companies realize is payment processing.

While brands focus on building faster, more 
responsive sites and offering higher quality 
customer feedback, payments can get pushed 
to the margins. Yet effective and accurate 
payment processing matters just as much to 
the e-commerce experience. Here's why online 
merchants need help:

PAYMENTS HAVE BIG IMPACT ON CART 
ABANDONMENT
As one of the final stages of online shopping, 
payment processing has a crucial role to play in 
preventing cart abandonments. 
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However, instead of combating abandonments, 
payments are more likely to be responsible for 
them. According to statistics cited by Business 
Insider:

• 46.1 percent of cart abandonments occur
at the payment stage.

• 37.4 percent occur at checkout login.
• 35.7 percent occur once the shoppers sees

shipping costs.
• 20.9 percent occur when the user needs to

enter their billing address.
• 20 percent occur when the user needs to

enter their shipping or delivery address.

It is frustrating for e-commerce merchants 
when customers load up a shopping cart, only 
to abandon the purchase. More often than not, 
payments processing has something to do with 
that, and it's an oversight many businesses 
unfortunately deal with.



BUSINESSES AREN'T USUALLY PAYMENTS 
EXPERSTS
Though most companies behind online stores 
are knowledgeable on payments, they usually 
aren't experts or pioneers in such matters. It's 
one thing to have sufficient competency to 
manage payments, but another one to offer 
customers the type of cutting-edge options they 
increasingly want to see.

Amazon, for instance, has defined the 
payments game in many ways, allowing 
customers to buy specific products with a single 
click from a physical button placed in-home. 
While every business knows they need to sell 
online to compete, not every firm can keep 
pace with the breadth and sophistication of 
payments services consumers expect.

Beyond payments breakthroughs like one-click 
buying, online businesses need to be sure they 
can process gateway, single-order and 
shopping cart transactions effectively. In 
essence, merchants need to lay a payments 
foundation, something they can find difficult to 
accomplish when their expertise lies in 
different areas.

SECURITY AND COMPLIANCE ARE BIG 
CONCERNS 
Buying online means customers entering 
sensitive personal banking and account 
information, and businesses often storing that 
data. 

In this age of awareness to cybersecurity threats, 
there's no substitute for a secure platform. Not 
only do customer see this as a basic 
requirement, but online payments processing is 
regulated by industry standards and watchdogs 
to ensure consumer protection.

The challenge here is often not that a business 
lacks a commitment to security, but rather the 
tangled and complex web of compliance and 
security needs that can strain resources. 
Considering how important security is to a 
positive shopping experience, businesses need to 
understand where they can do better and then 
seek the tools to improve payments processing 
capabilities.
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ABOUT SFG:
SFG is an innovative technology company with core strengths in fulfillment services. More than 200 national and 
international brands trust their business to our technology and operational services. We offer proven technology 
solutions for the e-commerce marketplace such as FlexOMSTM, our flexible and scalable order management 
system, front-end web tool kits, customer database solutions, and business intelligence services. Our technology 
solutions are bolstered with our own expertise in also providing integrated operational services such as pick/
pack/ship, customer care, and mail processing. SFG’s solutions allow for the easy collection of customer and order 
information, successful execution of marketing plans, and optimization of your company’s performance across 
your brands and channels.

TO LEARN MORE, VISIT SFGNETWORK.COM

Sally Allen
Director of Business Development
sally_allen@sfgnetwork.com 
903.636.0603  //  www.SFGnetwork.com

HOW SFG CAN HELP BUSINESSES TACKLE 
PAYMENTS
Sometimes, the best way for e-commerce to get 
up to speed with payments processing is to work 
with a partner who has the talent and tools 
needed to facilitate a painless buying 
experience. SFG knows the many barriers that 
inefficient payment solutions can raise to a 
successful e-commerce business, and we have 
the experience and know-how you need to 
overcome those obstacles. 

When e-commerce businesses work with SFG, 
they take advantage of services like electronic 
depositing and lock-box/caging to improve their 
payments performance, in addition to secure 
online processing. 

SFG can handle credit card processing and 
collect and store information so that our clients 
meet all applicable compliance requirements. 
As a Level 1 PCI Service Provider, the highest 
level of certification, SFG can isolate data from 
clients' servers and locate it on our compliant 
hardware.

Payments processing, though not a high-profile 
element of the online shopping experience, is 
fundamental to e-commerce success. With 
services like customer auto-renewal support, 
systems integration and seamless account 
updates SFG can help e-commerce make 
payments a strength in their strategy. For more 
information on order management systems, 
contact us today.




